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1. Introduction

Revenue in the era of COVID-19




You’ve read the news.
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Blank billboards and canceled online ads signal an industry in
crisis as the coronavirus spreads. “There are things happening
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The name of the virus overtakes ‘Trump’ as the keyword blocked by the most brands, a problem for digital news publis ‘t Won t
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In search for new revenue... ...it's tempting to fall into old
habits.

more ad slots

more intrusive ad
formats

AcceptableAds https://aax.media
Exchange




Supply/demand imbalance: the driver of ad blocking

millions

6,000 hundreds publishers

advertisers publishers advertisers agencies

i
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The buyers’ move into the driver’s seat.

Internet ad revenues by pricing model
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Source: IAB/PwC Internet Ad Revenue Report, FY 2014
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The rise of ad blocking: “the greatest boycott in human
history.”*

There are more than 763 million
ad blocking users.

277TM

publishers will
lose revenue of 35
billion US dollars ADBLOCK MONTHLY ACTIVE USERS
world-wide by 2020,

142M
DESKTOP USERS

steady increase at

S : PageFair Adblock R t,
30% per year.” *k ource: PageFair ock Repor

2020

Q12010 Q1201 Q12012 Q12013 Q12014 Q12015 Q12016 Q12017 Q12018 Q12019

*Source: Feb 2020 - Measuring the Impact of Counter-Ad-blocking Strategies on User Engagement / New Jersey Institute of Technology &
Forbes Media
** Doc Searls
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The problem for publishers?

Missing out on the most valuable 20% of
users.

You don’t reach
20% of the

audience

https://aax.media



2. Who are ad
blocking

I -
Uotlo s




Ad blocking user demographics

42% female, 58% male

16-44 years old*
11% - 50% of web users block ads @ y

.. Motivations for ad blocking:
28% more active in browser g

- too many ads
® - annoying or irrelevant ads
- overly intrusive ads****

generate 15% more pageviews** g

> 15% hold a PhD
More likely to make a purchase

20% hold an MA after seeing an online ad. **

Sources: *GlobalWeblndex (Q3 2018), **Deloitte’s Technoloqy, Media and Telecommunications
Predictions 2018, **Mozilla Report ****YouGov Adblock User Report
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https://www2.deloitte.com/global/en/pages/technology-media-and-telecommunications/articles/tmt-predictions.html
https://research.mozilla.org/files/2018/04/The-Effect-of-Ad-Blocking-on-User-Engagement-with-the-Web.pdf
https://eyeo.com/2019-uk-ad-blocking-usage-report/

Ad blocking users’ digital content purchases:

Subscription to online Digital News
versions of magazines gifts services

Digital content

purchases in the last (o |

month:

ad blocking users purchase 2 | |

Percentage of users

more digital content

than non-ad blocking users. 0
Audience % 87% 57% 57% 8.1% 11.5% 10.3% 7.1% 13.4%
Data point % 60.4% 39.6% 36.9% 59.8% 40.2% 37.7% 57.4% 42.6% 32.8%
Universe 96.4M 63.1TM 58.8M 89.6M 60.2M 56.5M 114.5M 85.1M 65.5M
Index 14k 88k 8.3k 123k 7.5k 7.6k 15.8k 10.8k 8.8k
Ad blockers

Source: January 2020 - 10 Things You Didn’t Know
About Ad Blocking Users / AAX and
GlobalWeblndex [ Selective ad blockers
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https://www.aax.media/10-things-you-didnt-know-about-ad-blocking-users/

Ad blocking users’ attitude to advertising?

T L
e

)

T

90% 80%

)

agree with the statement acknowledge the importance
“l don’t hate all ads” of advertising to a free
internet
Source: https://pagefair.com/blog/2017/adblockreport/ Source: https://research.hubspot.com/why-people-block-ads-and-

what-it-means-for-marketers-and-advertisers

, Q. Exchange https://aax.media


https://pagefair.com/blog/2017/adblockreport/
https://research.hubspot.com/why-people-block-ads-and-what-it-means-for-marketers-and-advertisers

3. Ad blocking monetization
and what it means for

publishers N



What are the leading approaches to
monetizing the ad blocking audience?

il

“Soft” and “Hard”

Acceptable Ads
Wall approach

solution

https://aax.media



Soft and Hard Wall Examples

Q  BUSINESS &he New ok Eimes

Robert Khuzami, Prosecutor

in Michael Cohen Case,

Already a subscriber? Log in

Keep reading The Times by creating a free
account or logging in.

Please disable it t Times of India

Support independent journalism. See subscription options

We see you're using an ad blocker.

I've Whitelisted
AcceptableAds https://aax.media
Exchange




The AAX solution:

©

AA ads are seen

1% _
L_J

Publisher
49% of top US publishers 4/5 Comscore-ranked publishers in
were using Acceptable Ads to the US monetize with Acceptable Ads:
monetize opted-in ad blocking Verizon, Amazon, Microsoft, and Google
users (for Search)

Source: 2020 PageFair Adblock Report
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Multiple demand sources ensure publisher’s yield

Google Ad Manager

2

AAX
Programmatic

Java Script

©

AA ads are seen

ads.txt

m

Creative Auditing
Publisher Ad Server

—— o o o e oy,
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The Acceptable Ads format (acceptableads.com)

no video or animation ads

I I =
———— — — S I :=
.E .E

X v = = | ——
[E— E— ] @
= ——— [ |
%I = X v
= N —— ]

v v

Placement criteria Distinction criteria Size criteria
Ads cannot obscure the Ads need to be clearly Ads are size-restricted

reading flow labeled as such

Note: see AcceptableAds.com for more information.

, Q. Exchange https://aax.media



https://www.acceptableads.com/

Who define the Acceptable Ads Criteria ? acceptableads.com/committee

CREATIVE AGENTS RESEARCHERS USER AGENTS

A )/,
h"'-.___h . . . ......'.‘.'_.-

ACCEPTABLE ADS
COMMITTEE
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https://acceptableads.com/committee

WITH Acceptable Ads enabled

Get NordVPN to browse securely online, only for $3.49 per month with
a70% discount!

™ NordVPN

$349

/month

19.6k

% About 14,650 years ago, sea level

jumped 12 meters in just a few centuries. The
melting of the Eurasian Ice Sheet, which has
largely been overlooked, might explain why

Be.
)

+

45k (I Altered Sense of Smell or Taste Reported by
*  60% of Covid-19 Patients: Study

Premium Gaming
Headset

Multime nwendungen an PC und

Y beyerdyna

1. Must be peer-reviewed research v

2.No summaries of summaries, rohosts, v
reviews, or reposts

= C & forbes.com/#52afSbab2254

Billionaires Innovation Leadership Money Business Small Business Lifestyle Lists Advisor

Forbes

Simplify your contract process with DocuSign
CLM.

AppExchange

0il Giant Shell Has Cut Its Dividend For The
First Time Since World War Two - Here’s...

ExxonMobil Follows BP In Mail
Dividend But Shell Cuts As Oil (

Trump: ‘China Wants Me To Lose Re-
Election’ As President Attacks Beijing’s...

E-Vouchers For Food Might Reduce
Stunting In Rohingya Children Living In...

Popular Editors’ Picks

N

33,545

READERS

R

Google Surprises Apple iPhone, iPad, Mac
Users: ‘Numerous New Vulnerabilities’...

LG 65NANO90 (65NAN0906) 4K TV Review:
Changing Up

Move Over, AirPods Pro: Noise-Canceling In-
Ear Headphones Unveiled At Killer Price

https://aax.media




AAX (Acceptable Ads Exchange): the most sustainable
approach for ad blocking user monetization

User

1

y Balancing the interests of all three parties:
users, marketers, and content providers.

Content
provider

“I

Marketer

https://aax.media



Ad blocking monetization:

For low-engaged users,

the Wall strategy has a large
negative effect on pageviews
[...] since the majority of users
are low-engaged users, the
revenue of the publisher is
expected to suffer alot when
using the Wall strategy.

The solution: show Acceptable Ads

Wall vs Acceptable Ads

Control

/‘\l [f‘., ™\
AAAA AL Leave
L_AL;_I_j\J
No
A /\
000 N :
XA . A NG00
e — -»{ Whitehist ) DAL A A
000 AAX Wall \a ,/s/- A A A
CNEN \\ / Normal ads
000 000
AAX AAX —> BABABR |, .0hle ads
000 000
‘ Bt et B
Treatment
Starts

Source: February 2020 - Measuring the Impact of Counter-Ad-blocking Strategies on User Engagement / New Jersey Institute of Technology

& Forbes Media
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4. Summary

Getting started with AAX




The leading approaches to
monetizing the ad blocking
audience:

il

“Soft” and “Hard”

Acceptable Ads
Wall approach

solution

https://aax.media



AAX proves that there’s a sustainable publisher
monetization solution.

We access ~200 million
global ad blocking users

through the Acceptable Ads
Program

___the unblocked
web

https://aax.media



From AAX: our offer to publishers

Publishers who sign with us by May 31,
2020 retain full revenue share for the
® ﬁ e first three months.

We’'ll waive our share. That means you
have 100% revenue share.

Interested? Contact sales@aax.media

https://aax.media




About The Acceptable Ads Exchange (aax.media)

We’'re the industry’s primary
Acceptable Ads exchange.

We believe In a fair and profitable
value exchange between user,
marketer, and content provider

Full transparency

Monetize 100% of

Incremental revenue . Seamless

your audience . .
Integration

, https://aax.media
‘ Exchange




Thank you!

sales@aax.media




